
⚫ Due to the lackluster US and UK retail markets and shadowed by the pandemic, the 

Group’s revenue contracted by 17.3% to HK$430,952,000

⚫ Manufacturing segment’s revenue dropped by 33.5% to HK$268,469,000. Operation 

and orders of certain partners were swiftly picking up from Jun

⚫ Trading segment’s revenue soared by 17.4% to HK$194,972,000. E-commerce 

started to contribute profits
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Gross Profit & Margin

HK$M

⚫ The decline in gross profit was mainly due 

to weaker top-line performance

⚫ Gross profit margin rose to 30.0%

➢ Effective cost control measures to 

optimise the management and 

streamline the structure

➢ Reinforced by improvement in 

production efficiency due to a 

higher level of automation at its 

Bangladesh plant
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